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Media Relations:

CHARLES & KEITH Global Press Office
Phone: +65 6590 7700

Email: PublicRelations@charleskeith.com

Note to editors:

Discover the new CHARLES & KEITH Spring 2026 collection on Dropbox.

About CHARLES & KEITH

Fashion label CHARLES & KEITH was established in 1996 with a vision to build a global brand that

is self-assured and empowering, imparting confidence to all women.

From a single shoe shop in Singapore to an international network offering dynamic experiences
across retail and online, CHARLES & KEITH is always consumer first and aims to unlock an
aspirational brand experience that remains attainable. It creates collections — shoes, bags,

eyewear, accessories and fashion jewellery — that enables women to express themselves.

Striving to make fashion more accessible and never compromising on creativity, the brand

challenges the convention that fashion is for the few.
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