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RHYTHM OF SEED - THE DANCE OF BLOOMS
CHARLES & KEITH SPRING 2026 COLLECTION

SINGAPORE, 13 January 2026 — In a world defined by constant motion, change reveals itself as an
unspoken rhythm — a quiet pulse guiding how we grow, adapt, and express ourselves. For Spring 2026,
CHARLES & KEITH turns to one of nature’s most poetic transformations for inspiration: the journey of a

seed as it awakens, stretches toward the light, and unfurls into full bloom.

Rooted in themes of renewal, fluidity and evolving identity, the Spring 2026 campaign explores the
choreography of growth. Transformation becomes a gentle dance, not driven by urgency but by
intention, intuition, and grace. From seed to blossom, each stage mirrors the strength of staying grounded

while embracing the beauty of change.

At the heart of the season is the Scottie line, embodying the collection’s balance of stability and fluidity.
Its signature padlock becomes a symbolic anchor, a reminder that even amidst transformation, there is
strength in being centered. Designed for the modern city woman, the Scottie series brings together clean
lines and effortless sophistication across a polished, city-ready range made for life in motion. Each piece
features the padlock charm and a functional side clasp that expands capacity, blending style with
thoughtful utility. Refined silhouettes include a trend-led duffle, an elevated shopping tote in two sizes, a

sculptural bucket bag, offering quiet confidence for every moment of the day.

The season continues with the Blossom Capsule, a poetic interpretation of spring in full bloom. Floral
motifs come alive through vine-inspired strap details, light-as-air bucket and shoulder bag silhouettes,
and sculptural footwear that evokes petals in mid-motion Every detail unfurls with softness and intention,
celebrating the quiet elegance found in nature’s awakening. Completing the story are a series of floral
bag charms — including the Rose Charm, Tulip Charm, and the adorable Dodie Beary Bee-tiful Charm,

designed to pair effortlessly with bags across the collection.

The capsule’s celebration of renewal is extended through the Spring 2026’s signature shades — mint
green and pink. These colourways appear across beloved silhouettes such as the Duo Multi-Pocket

Braided-Strap Crossbody Bag and the Hazel Bow series, infusing the season with a cooling yet uplifting
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vibrancy. Surrounding these hero tones is a palette that echoes the quiet poetry of growth: grounded
sands and warm browns that evoke the seed, verdant greens that recall the first tender sprout, and gentle
pinks that bloom softly into full-colour expression. Woven together, they create a landscape of depth,

optimism, and movement, a graceful ode to renewal for Spring 2026.

Across the collection, design details echo nature’s organic rhythms through braided textures that mimic
vines, fluid shapes that soften as they expand, and silhouettes built for movement. The interplay of
structure and softness reflects the season’s core message: that growth is both powerful and poetic.
Discover the new CHARLES & KEITH Spring 2026 collection available in retail stores and on
CHARLESKEITH.COM from January 2026.
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Note to editors:

Discover the new CHARLES & KEITH Spring 2026 collection on Dropbox.

About CHARLES & KEITH

Fashion label CHARLES & KEITH was established in 1996 with a vision to build a global brand that

is self-assured and empowering, imparting confidence to all women.

From a single shoe shop in Singapore to an international network offering dynamic experiences
across retail and online, CHARLES & KEITH is always consumer first and aims to unlock an
aspirational brand experience that remains attainable. It creates collections — shoes, bags,

eyewear, accessories and fashion jewellery — that enables women to express themselves.

Striving to make fashion more accessible and never compromising on creativity, the brand

challenges the convention that fashion is for the few.
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